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Study: Two-Thirds Of Searchers Click On First Results Page
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AN INCREASINGLY IMPATIENT WEB-SURFING PUBLIC is inclined to click on links that
appear in the first page, and to promptly revise queries or change search engines when initial
results are unsatisfactory. Those are among the key findings of a new report by iProspect,
conducted in partnership with Jupiter Research.

The study found that 62 percent of search users click on a link within the first results' page, up
from 60 percent in 2004 and 48 percent four years ago. Additionally, nearly all searchers--90
percent click on a link within the first three pages, up from 87 percent two years ago and 81
percent in 2002.

The study, based on a January survey of 2,369 individuals from Ipsos-Insight U.S. online
consumer panel, also found that users are increasingly inclined to change search engines when
the initial results fail to satisfy them.

When researchers asked users at what point they either revised their queries or moved to
another search engine, 16 percent replied that they did so after reviewing the first few entries,
and 25 percent said after the first page. An additional 27 percent changed either their queries or
search engines after the first two pages, while 20 percent did so after three pages; just 12
percent stayed with the search terms and/or engine beyond three pages.



